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= 78] EALS F OUTFRONT Mediax 20143 11€¥€ CBS
OutdoorZ OUTFRONT Media® 3APES vHE =5 =1 UI3IALE ]

491 2570 Aol oF 40 AH] - EAE Solga A 2t

A= LAl 'OUTFRONT Insiders 2= 2411 7FHE
g Mdate] LujAbEo] AHEA JAE WAl FoEHA AHREY
QMrte|ES BUEEIL, S9 38 AR S Fe v s
£0]3L g}, HZoll = Sk Est ol Z Aol A S TRke ® g o
=2 SO FEY] H|FL Y tho| W H 3 A Y AntE HlH E o] 54
A3eE & 2~nHE W]T]o] (ON Smart Media) ZZ-& 7fdato] Sh=g)of, &
ZEo], Zelx, Hlo|B & shta Ftste] AlEd Bl Al 233t b
AAE E2ATE AEE ot vt =524 34 FH 5=
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[ & 4] JCDecaux Out-of-Home Media Group2| SIZTA|MEE F X|=
AEBEHUAMZD | OiFus=c E3ym
55,0707H 204,0607H 354,6807H 4058074
687H= 5570= 47742 3770 EA| 222238}

4) JCDecaux North America, Inc

JCDecaux North America, Inc.+= 1964d &2 o4 AYPH S 2
njtjo] ZJHUA o)A 3AK] JCDecaux Out-of-Home Media G
o] z}3|xtolTh, A AMA 7570, 4,280712] B9} 2227)2) F3)e] £-9)
FUAEES F3l oF 49 o LR|AAl BAES =37 Tk
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3. 1% 8 9)% 3

o
ol

1| =-2-2]33- 313 3] 2] 201613 Mega Brand F.114(2016)9]] k=, 1]
= 3F 18] A= A9 10071 B35 5 3770 BalErt 90580 AEH] 4
91 1009] ZZo) = E5HEl0] Yo} 419 v A D FuF o)
VE T AR S-S & g ATE 719 AA Fak] A=
A9) 20918 AW SVHE, I AFE, OFE 5 e Avl e o)

SH= Procter & Gamble©] 19]E 2FA|3}1 4L, 291 Warren Buffetto]

A313L )= Berkshire Hathaway A|F3|A} 2FX| 89T 39 = A5
Z} 719 General Motors Corp®| i, HE o]o] A8 A} Comcast, A
oF3|A} Pfizer} FalH] A& 749] & AHAIsIATh AA] Fa8] A&
851 20l 71952 A Fain] T S 33H7F AR SR HlaS B,
sl A Time Warner”7} 8.5% 2 1915 7131, Apple©] 8.1%=
29, 18yl & EA194¢] Comcast7}F SHE 39S x}A| gk vhd | 342
3|AFQ1 L' Oreal @} #| oF ]AFR] Pfizer o] £-9)3831 A &2 7 9] 0% wH]
gk el AT o) = Aok, 3PE AEY 548 59| viAlE o] &3]
BALE sh= Flo] AjtelA| B2 A o5 A HTHIES) #2),

2016 BRA=H vls S04 X & 9] 20915 AR Bles
McDonald’s, Apple, Geico, Chevrolet, Verizon, American Express,
Sprint, Coca-Cola =2 & o}gje} ZrH(E6) #x) McDonald s9}
AppleS 43 A& A9 19, 2912 A9 3L, £3] McDonald’s
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[E5]2016 M| Z1H| X|& &2

{20CH 7| & SLl21H[HIE

HH ZH| 5

29| 719 HH YRGS | SUIHG) | odmnius oo
1 Procter & Gamble 2,449,053,700 10,153,500 0.4
2 Berkshire Hathaway 1,942,575100 68,124,600 35
3 General Motors 1,8873,47.800 61,535,800 33
4 Comcast 1,812,178,800 8,980,600 5.0
5 Pfizer 1,731,028,600 231,700 0.0
6 At&t 1,622,817.200 21,075,400 13
7 Verizon Communications 1,329,351,700 47147300 35
8 Ford Motor 1,278,402,600 16,546,500 13
9 Toyota Motor 1,264,578,400 16,798,900 13
10 L'Oreal 1,235,552,500 50,000 0.0
n Johnson & Johnson 1,175,964,900 86,1300 0.1
12 Deutsche Telekom 1,134,818,900 37034,500 33
13 Fiat Chrysler Automobiles 1,121,375100 6,061,700 0.5
14 Amazon.com 951,316,100 26,351,600 2.8
15 Pepsico 940,487400 16,706,600 1.8
16 Yum Brands 870,538,400 9,700,300 11
17 Nissan Motor 867,253,400 15,055,100 1.7
18 Apple 855,435,100 69,212,900 8.1
19 Unilever 853,605,500 2,562,600 3.0

20 Time Warner 849,694,200 72,279,800 85
© 19994 o] F-= A&A AdAdE A8k It BE'F Google

2013 293411

Facebook& 2014'd 22|41 & &

7= 3

2016\ AF9)
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22 Bokg 2
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&1 7} 88910141 20161 119]2 FAF3IdoH,
O} 2016W90= 2891
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[E6]2016\d S|&11H| X|& 49| 200 10T (=aicw)

=4 Z4n=xE ‘ 20|21 X|EH| (H$)

16 15 T e =T
1 1 McDonald's Restaurant 761914
2 Apple 69175.7
3 Geico 56931.3
4 n/a Chevrolet 49813.7
5 3 Verizon 449153
6 36 American Express 33434.9
7 n Sprint 33224
8 39 Anheuser-Busch 17824.1
9 6 Coca-Cola 26149.4
10 20 HBO 25962.1
n 35 Google 25593.1
12 5 Warner Bros Pictures 254915
13 17 Microsoft 245515
14 54 M&Ms 23875
15 9 Chase 22937.2
16 4 PCS Metro PCS 22096.9
17 8 Universal Pictures 21931.8
18 84 Amazon 21404.6
19 12 AT&T 20650.2
20 23 Comcast 20039

A Mu|z/ee, Ay, mHfo]/aL, AAEY, teuE/Sd/Ex
gk, Abs A Dl /A H| A, AR A 0]

A BIF 50 Z 297 1H] X|Fo] B A o F VEPGTHET) #x),

e
oot

20164 A 591801 AES B, vhket A AMu|A g o=t

woke] JFEo] 9202 71 B9k, AFA Dol D AuI A 68%, F

2550, YAETL 47%, AR AN U 2220 38 HEWE, 38,

Y ZELE279% AASGTH IR 2) F=),
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Ao

1 &2l 1071

[(®7

| 2e|2TH| X|SH| H| 1 (164 vs 15)

61| | B S 2o ‘155 127] XE&Hst | HI2
(4Btg) | HIE(%) || () (2HLS) | E#15H(%)
X|QIMH| A/ 371,048.5 22.7 1 | 3235074 | 1 | 475411 14.7
A0fed 169,399.7 10.3 2 | 1669771 | 2 | 24226 15
ojcjof/z T 145,368.2 8.9 3 | 1412234 | 3 | 414438 29
HAER} 131,352.8 8.0 4 | 1195972 | 5 | 11,7556 9.8
EnE/SH/E|ZE | 1198635 7.3 5 | 1226055 | 4 | -2742.0 | -22
28 92,810.3 5.7 6 | 1011703 | 6 | -8360.0 | -83
HE M/ Ex] 83,8415 5.1 7 | 859843 | 7 | -21428 | -25
Hy/2SM 80,349.9 49 8 | 847216 | 8 | -43717 | -52
KSR/ ME|A | 75543.4 46 9 | 69950.1 | 10 | 55933 8.0
M 71,229.6 43 10 | 809526 | 9 | -9723.0 | -12.0
| A9l 1070 A4 | 1,340,807.4 | 819 1,296,689.5 44177.9
% 20164 1~128 KA X|EH| $7556,433,268
[(agl2]
20164 O|= 21 At 2ol2tm AIZ HEE
0 9%
8
6.8%
6 5.5%
4.7%
4 3.8%
2.7%
2
0 - -
(o) NoMHAZE =3l =28 HAEY HEFML iESnE S,
Q&SR MH|A =Z| 2zE
39 5233312 o]3) (A4 v &9 33 27 D o) PAp-FuF A5 177
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1) Geopath

201613 &0 EALS F11 9l = Geopath= 1933 w41+ 3]
(American Association of Advertisers) 9} 74 1] 337158 3] (Association of National
Advertisers) ] %—_Qi—ﬂ 53773 3] (Outdoor Advertising Association of America) 7}
2= 0 2 A3 Traffic Audit Bureau for Media Measurement2] A} =
& o159 AR W S0 FaLe] wEFS TARRE H A4S 7,

Sl 22 915] 70k S| ) AL 2] S0 o

Sopa o A TABE S9% 18] wEud] Bt 54 BES
ghSo] A A ulmsh GRP, CPM ¥-412 E3) € ha|ste] 4 ua
=
[e)

%= 7FsA gt o] A1 Geopath 284 Q1 ZAPGA 2} 2314 Q1 Q1

BN

WAE Sl SoEaLE] B E AT R Q1w Wy
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oj=gklE AAIRITE, F-A R Geopath= TV, 2t L, FA], AIE 53
2-& G A 7} FarFol Al AR Sk= GRPY CPM 53 22 H]-§ &&
AS S8 E A8 o2 Soda Ak Y] BHS AT oAE
E9] Geopathi= 1|= o 22342t 8JAFQ]1 Clear Channel Outdoor

IE FHE AWhs feQTet ek T SedaE kE Tt
o] 9l 184 o]Aake] Alole 7|F 0w ZAJE DEC(Daily Effective
Circulation) & 71| 31 333189 CPM, CPP, GRP, =&&, RIEE AH&31%]
. o] ¥l = Geopathi= $21% 11 3Ix}o] gk sHsteo] 1 A< o
ol 3k F2AAR1 ISAE gt e = FaFT) SolBaE B3

FEA EEA T U aNE AT Ul Eee L T

2) FOARE(Foundation for Outdoor Advertising Research & Education)

1| 5-8-9] P31 3] of| A 19301 A Y A7 T2 S-9]38 3 AR A €]
WS )3 A9 WEE BH o At 53] g Soga S
2 QA S Sl vl gighEl £-9]3a I AYEHES A

T
)
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3) Nielsen

A AARNA 7V 2 vHAIR, 4813 wiA] A ZARSIALR, AH] A}
Tl Fsolut v A 2B, 2R B, Eo] AR T AlEE B
Aol thgh gAlgE AL A5 E AA7HEE 53] ‘Nielsen CMV' & &3
S-2]3g319] 7o)} o T (engagement) o] HE FALE 814l QLo uj)
W EAE 3331 T (Poster Advertising Study) B A2 whalEle] 2.9]33 51
a9= AV Qo) Nielsen®] IMS Outdoor Planners= Geopath]
AmE o g SR uE EHE NIk, JZHAM, CPM, CPPS Ak
sjo] BFo] GRPU} 23 gl gt S22 v ed s A

A,

4) Arbitron

ArbitronZ 229 w4, vpAR AT AL SALE T e FF ),
AU AEEH AH] P 52 AEH o7 tF= $Ate]H, Portable
People MeterE 703t )AL= 2 4] ot 53] ofH| EE-2 vijyd 2
3= 0] 83 HE-S E3f olH|EE 293831 ¢ (Arbitron Out-of-Home
Advertising Study)” B A E E&) 24T &2 & g3} Sof Hal B
gtk o] BauAel= 184] o) m=1lE9] olF dH), drR=Y gAd
AteluA|e] eF A=, A2 fsgolut Tl w3, Selgare] &t
oS THRAL Qi o] Bl = v]s AR 0] &4 A g E = o3l

Eol] 3k ZAE B8 ‘Arbitron In-Car Study S 23+3Hc},
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5) Technavio

2] 711] A3 A2 EUE A} A RHGlobal Digital OOH Advertising

72 s gl

6) GroundTruth

20099 &H]2F 91X)7|9F 24 L2 732 BlueprintsE 7fdE
XAdAFS] M 22 o] 502, AR|AEe] A 9IRS 7He 2 AARE &
HlxpZo] wjgel| 2] = T gl et HlolH & Al et

7) 7|E}

Kantar Mediax= "€ 71202 wjAd L-9]337H| S A} LE3}

51 g)ow, Miller Kaplan 941 vl A48, B S 919308 24,

st gl
32 S-2]ga1e] o] 3 A o= L9 3o 224 3L ) PAp-Fas A5 181
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A57
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2-9]53319]

L] o o] EJH[E]

O}2S el nEsls th of2f ZATIA0) OBIE AIMALS HHAIFICE OBIE AL}
Ale 251 HES ArfsHs 02 2efm Hotol Al Qs AltAloln, Selzm
=
o

s S

Selmm Hof #2ItE0| JsHe| Holxel SeyTES Wt
ﬂ

o =
xokS U= QEE|ATM FeisIl=M], Ol B2 HAPTIS0| REE|AIE
&a10| 2| YEl2 07| 1 QL7| mhZo|Ct.

OBIE Al&HAle] HIIXE2 oid WAL, FHEE Zol™ o chs 24
(Gold OBIE), 24kSilver OBIE), M (Finalist)2 $=0{5tCt. WIl5H= 21 29|

FH|= Xt=xHAutomotive), A} L 7|&(Business+Technology), 2H|ZH, AH|A

>

024 (Consumer goods, Service+Retail), HE{E| Q1M E (Entertainment),

1l 23 (Food+Beverage), 7i& £=3l: 21 & = (Individual Execution:Billboard),

oo x2
1>

N
=
nE

2 AER|ELL|X/nE/cfot 2 E(Individual Execution:Street



12117 20175 OBIE A|AMA! 5i%E

Furniture/Transit/Alternative Campaign), =A|(International), O§A|(Media),
S3MH|2A(Public Service), 1S L 0{&H(Transportation, Travel+Tourism), H|C|2
2 M5%E2 FEIX(Video&Interactive Content)O|C}. 0|2} EH| ) |1e| &1
=2 YIIs10] 2|19 20 E 421 BEST OF SHOWE £=0{5h=C| 0|:= 20llM 2im
=
T

=T oL
HIE % 5 71 oMol #n=2 7f2l= Z0|ct.
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= YoM X[t 312t 0|5 23 0|7t MYst OBIE A&

= =4510] 2|2 0|=2] Z2lZ1 32|00|E|H|E|S mtefst X} BTt Sl
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1. 20163 OBIE A4 &7 82 24

m7le

1o}

- 23 EM  Adobel| “OFEH|Z2 Z2|0f|0|E|E5t 22IRE THST|(Make it
with Creative Cloud)” Z4T{|2I0|C. MZ2 0|7} MICHE 2h=25}7| 2/5101 of
TH= N7 SHY OSTHSI'E 20| 60742 Cl&7HS 0| S2|0o|E| =3t ol
RZ 1600712 2EIS1IC} 16007} = MEHE 107 ZH=ES TIelm|E|7} 2t

x|l =2 HEZ2 H4|2l(Bushwick) X|2fo] Biof| O3] Hat 2 MX|
QAL Adobe| 32[0f|0jE|E SRIREE E10]| sHYS0| AT S Hrdst
RAm, st 7{2|0 Y &% ZHE 2tMS Adobe”t S=Che HIAIXIE M-St

AC.
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@ iPhone 62| World Gallery
3
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iPhone 62| 7|2t M52 &

NEEF HYHC AEZ|EDL|X, nEZD

LA TBWA/Media Arts Lab

1= iPhone 6

D= World Gallery

1 =M _ AppleAt= otR0i| AM0|C|0{0llA 182 7H2| AFZIO| ZRECH

Zof| M 2totsto] HE 22| 2 Dol TIMSIICE £35] Apple
517| /5109 iPhoneQ 2 TIZHE0| ZIF 244
ZHXZE AZSIRULCE Apple@ AHIAHSO| 2 X[
=

2l AMHEQIT0M iPhone AFZXIS2| ARl &

K

1267 ZHEZS MES10{ 2t Li2te| CHE UHE ZEIXZ ZHSRACE iPhone 6

2
ALEXIE0| AT +H2 AMEIES ADLEE AXIO| 22210 MX|=|0f 5t
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(2) Ard (I 2h)

® Women’s Aid2| Look at me
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@ Denver Water2| You can’t make this stuff

<HNEER_WEHN

- ZraiAl  Sukle Advertising & Design

- #10F  Denver Water

« 2T HS _ You can't make this stuff

- 20 BM  Denver Water= 0|2 S22t = HIH A|Q| £X12 2F27|2C
2, XS 7|= X0l dit{ol| M 9 Sot ‘2|7 2Rt ATt AFE5IRHUse

Only What You Need)” ZiH|2IS ZIHIRICt. 0] Zuf|l2 20| St Z0|
CIAl AFEE 4= 10| OFH S ZZE M HIK X|%42| 2 A8RfE 43X
2 EY 5 AUCEL F= 0| FNE2 A HEof| XD MAR, HE, S
T ERtSE 7, 2|1 S| HEE CHFstA| EHsICE £t 22 9,
2L17], 2AlStE 2, Fl71= 2 S Cidet YEi2 0| 2SI 01X
Denver Wateri= CHfet 2XHE AHE3l 2XtH 2 2FXL0A = = ofoi| Chsh

]
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® Snickers2| #WhatsUpWithMarcia
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=3F_4HC
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CHE4AF _ BBDO & Colossal Media
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H= _ #WhatsUpWithMarcia
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113 Snickers

A=

a2 SnickersEI FHE HH Q2 AZ HHoj| OtSLCHR 01y
Ct a2|a

o

20| RA7|11 §ot5t Danny Trejo2 LY=L HIY 1ZICE O|= HiDZ= Algt
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® McDonald’s2| Race Day Set Up

Moroch

10N
McDonald’s
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Race Day Set Up
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@ McDonald’s & Coca-Cola2| Refresh

-BNEFR_LUHEC(CXE)

- ZCHAL_ Moroch

- #31F  McDonald’s & Coca-Cola

- #0 NS _Refresh

- 830 2N EIAAOI 0{E2 0§ HCE CIX|E YHE| 100°F7tHE
O 2EE RXE B0 (1 )Fe H ARIZ 2[ZAAZ 0|RC

Mo 2 McDonald'so|A EtOisH= Coca-ColaZ #1135
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Carlsberg?| Probably the Best Poster
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- Z0rfsAL  Fold7
_ Carlsberg
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|= _ Probably the Best Poster

BM oix H2E Carlsberge SQ|Zm0|| WEE w2} OpAl 4

okl

HIZE MX|510] XIS REE MRS HZSIQCt J2|n YHEo
L “ofg MIAI0IA Z|1e| EAE{Y Zd0|CHProbably the best poster in the
world)'= 278 20| ¥FE R 22 07| 5h= A0tE Z2 W7

Che AS ZESIULE 2RSS MRz YHE0 2X|E Huz MRS
=
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®© Mondelez International?| Oreo Eclipse
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IESR YUHC(CRE)
ZchsiAlL _ Grand Visual

% _Mondelez International
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- 20 HZ _ Oreo Eclipse
al

24 Oreo 24| SUIE Oreo AYS EYOZ, Yo 2277|S &

2 Fsteto2 M EfRO] =il 2lsh 7teqX|= S&E Oreodf EBSHRALL.
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North?2| Tested Tough
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CHEHAL _ North

_ Columbia Sportswear
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il= _ Tested Tough

1 OIS0f|A| 01 BAL Yot2 224X Q= Columbia Sportswear
CHE Gert BoyleQ| AL Columbia EME9| MAla} AX|sHC}, EE
Columbia Sportswear= EfH 2 SMZR0IM AIZE|=E 0]22] of|=Set 4=

A= LMt 2t X2 SFH|0F HAE Filof| J&S OIACE M2t o

o
H oK K G H
B

o
HI
Iz

o

£ HIEf2Z Columbia Sportswear= Gert Boyle2| &= AbElat ShH| 25t
£ SIRICE 0| S0{ "BoyleO| EotCt 28H2 |7t ZRE 2

E ML= AS HOiF = 71E XIIAR| 2 HHHO|CH(Shivering is nature’
s way of telling you that you bought the wrong jacket)” EE&= “BoyleO| &
S}, Ao HXIE il A2 Lo] E Alzte] AZDH ZTHKidney punch.
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7l [0)) @ @ 274

AL (|2l ® @ 27K
AZ g8 OeO®® 574
oM, SHEHE 174
A 1074

(F el Woe oo ' Zalx 7 A e Wse))

@2 Adobeel A A7 MY dlEtd] & Dol A AlA SES] &

S FHALL, 60749 dlEStEES A T9S AlESAh

i

DA Bulletins), A€ R = (Digital Billboards), E2E] (Posters), 2~8 EAF (Junior Poster),
o] -2 31 (Walls), 391341 (Spectaculars) Z 28t

208 A dE (Bus Shelters), B~ #X] (Bus Benches), 727}t (Newsstands and News racks), %
W33 (In Store Advertising), .84} #'d (Pedestrian Panels), £33 2 3431 (Shopping Malls), 7] 2.2
H (Kiosks)E &3}
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® Seattle Aquarium®| Amazing Facts
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@ Your sonmoves
back home

and brings his wife.

There's a page for that in the IKEA Catalogue.
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